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Tom Wilson has been drawing Ziggy since 1987. It seems 
to come very naturally to Tom, whose father 
created the cartoon and whose family includes many 
artists. Even his school-age children, Miles and Sam, 
are showing a talent for art. 
 
Tom studied graphic design at Miami University and 
fine art and illustration at Boston University.  
 
Tom graduated in 1981 and soon after became the Director of New Product 
Development for Amtoy, a New York City-based toy company.  
 
After leaving Amtoy, Tom devoted his full attention to cartooning and fulfilled his 
childhood dream of drawing Ziggy. He pursues his ongoing passion for 
creative development as President of Ziggy & Friends, Inc., where he 
directs Ziggy licensing, and as a creative consultant for product 
development at Richard Saunders International, a world-renowned 
creative think tank in Cincinnati, Ohio. 
 
Tom also founded Character Matters, a company that specializes in 
creating and developing original characters as identifiable illustrations 
for effectively communicating specific brands, products, or services.  
 
Ziggy first appeared in newspapers in June 1971. Tom Wilson of Cincinnati, 
Ohio, has drawn and written Ziggy since 1987, after the retirement of 
his father, the senior Tom Wilson, who first created Ziggy as a greeting 
card character. Now distributed through Universal Press Syndicate, a 
division of Andrews McMeel Universal, Ziggy is published in more than 
600 newspapers, reaching 75 million readers daily, and maintains an 
online presence through www.Ziggyzone.com and www.uclick.com.  
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ZIGGY: UNIVERSAL APPEAL 

 
 
ZIGGY s PHILOSOPHY 
 

In the great tradition of Ben Franklin, Will Rogers, and Forrest 
Gump, ZIGGY has his own homespun philosophy. He is every 
person the best part of us all that harbors warm feelings and 
good intentions but sometimes gets stepped on by a heedless 
world. 
 
ZIGGY believes in Santa Claus, the Easter Bunny, and the Tooth 
Fairy. On Valentine s Day, he remains the hopeful romantic. For 

Thanksgiving, he invites a live turkey to dinner. 
 
Though he may appear somewhat unsophisticated, ZIGGY is never fooled by the 
things that really matter. He is friendly and empathetic, never cynical or sarcastic. 
He is always supportive, believing that we re in this together.  
 
 
HOW ZIGGY RELATES TO THE WORLD  
ZIGGY stops to smell the roses. He notices the small things that busy people do 
not. He is unpretentious, down-to-earth, and unmaterialistic. ZIGGY defends 
animals, children, and anyone in distress. He loves Mother Nature and protects the 
environment. He grapples with the not-always user-friendly reality of our fast-
paced, high-tech world and remains virtually undaunted. 
 
 
HOW THE WORLD RELATES TO ZIGGY 
ZIGGY does what we do and faces what we face. A person can look at ZIGGY s day 
and think, At least mine isn t that bad! AND If ZIGGY can deal with it, then so can I.  
 
ZIGGY suffers the slings and arrows of everyday living, and yet still gets out of 
bed every morning, still remains optimistic, and still celebrates the simple things in 
life.  ZIGGY never gives up. What is more courageous than that? 
 
When ZIGGY communicates, he connects with people. He speaks to us and for us, 
sharing our feelings. Whatever we want to express humor, friendship, love, or 
concern ZIGGY says it in a way people respond to and remember. He is ageless and 
timeless and always current. He has taken us through smiley faces, mood rings, 
discos, sushi bars, and bad hair days.  
 
There is no doubt that ZIGGY will take us into the 21st century with equal finesse. 
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ZIGGY: A SYMBOL OF OPTIMISM

 
 
A world renowned cultural icon first introduced as a comic 
strip character in 1971, ZIGGY is the universal symbol for 
enduring optimism in the face of adversity. 
 
 Featured daily and Sunday in over 600 newspapers worldwide 
 His status as a lovable everyman inspires universal appeal, 
awareness and affection among kids and adults of all ages. 
 ZIGGY consistently communicates thoughts, feelings or 
emotions that generations value and continue to value. 
 Over 68 ZIGGY books published. 
 Televised animation special, Ziggy s Gift, a televised animated Christmas special, 
won an Emmy (1982). 
 ZIGGY is popular throughout the world, especially in Japan, Europe, and Latin 
America.  
 ZIGGY has value both as a retro, nostalgic character and as a contemporary classic 
and inspiration to millions of readers every day serving as an island of humor in a 
sea of trouble. 
 
 
The ZIGGY Phenomenon 
In a market where character performance peaks and ebbs almost simultaneously, 
ZIGGY s performance is consistent.  
 
After 35 years, ZIGGY continues to be viewed as a hopeful, wise, and loving hero. 
Today over 100 million readers enjoy ZIGGY through the cartoon pages of more 
than 600 daily and Sunday newspapers, including international. 
 
Because ZIGGY is so big-hearted and sincere, he continues his involvement in 
philanthropic causes. He can be found on posters; mailings; and fund-raising items 
for voter registration, suicide prevention, bike safety, and a latch key program for 
children sponsored by local hospitals. 
 
ZIGGY appeared on the Leukemia coinboard from 1983 through 1995. These boards 
have collected upward of 1.3 million dollars in quarters annually that are used for 

research and educational support. ZIGGY is currently 
the spokes character for the Leukemia & Lymphoma 
Society. 
 
ZIGGY has been on the National Committee for World 
Food Day since 1984. He appears in the committee s 
public service advertising campaign every October in 
virtually every major magazine in the country, totaling 
400 million impressions each year.   
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